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Program: Diploma | Class BA | Year: - 1L | Session : 2022-23
' Subject : History
1 Course Code A2-HIST-1G
2 Course Title Tourism : Theory and Practices
3 Course Type (Core Generic Elective
Course/Elective/Generic
Elective/Vocational/.....) At
4 | Pre-requisite (if any) This course can be opted by any student who hé’s‘ passed
BA I Year (Certificate Program). Y "y
5 Course Learning - After studying this paper, the students:
outcomes (CLO) e Learn about the history of tourism in the ancient,

medieval and modern eras. They will get knowledge
about the main elements, features and importance of
tourism.

e They will be able to establish a connection of history
with tourism. They will be able to get knowledge
about the required infrastructure for tourism and the
new trends in the field of tourism.

e They will get an insight about the various cultural
activities. Present a critical analysis on the impact of
tourism on the economy, society and environment
along with the problems and challenges of Tourism
industry

'”"Wﬂl be able to present detailed description about

i "tnvarlous tourist places of India and Madhya Pradesh.
| h Get to know clearly about all the aspects related to

u(",
3 Y . .
gus by ! tourism as a field of profession.
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Credit Value o 1) i 06

-5}

7 Total Marks;!"‘\. My, | Max. Marks: 30+70 l Mm Passmg Marks:3'% 3
i 7 “Part:B-.Content.of the:Course - T

Total No of Lectures-‘Tutorlals-Practlcal (in hours per week) : L-T-P 3 H/W

Unit u.l ;{ ;;, Topics No. of
%z g t

m L Lectures

_ ’,lm, h tory and Concept of Tourism

", lf—hstory of Tourism: Main Travellers, Tourism in Ancient age, Tourism
v!'in Medieval Age, Tourism in Modern age. Tourism : Concept, Meaning,

Definitions, Main Elements and Aims. Nature, Inspiring Elements &

Causes of Tourism, Characteristics, Importance, Advantages and

Disadvantages of Tourism.

18

Application of History in Tourism
History as a Tourism Product. Necessity and Development of Basic

Infrastructure of Tourism. Information Source and Statistics of
Tourism. Types of Tourism, Scope and new trends of Tourism

18




Indigenous Tourism

Folk Dances, Fairs, Ceremonies And Festivals with special reference to
Madhya Pradesh. Economic, Social and Environmental Impact of
Tourism. Problems and Challenges of Tourism Industry.

18

Tourism in Madhya Pradesh
v Bhimbetka, Sanchi, Khajuraho, Pachmarhi, Vidisha, Bhopal, Orchha, 18
Jabalpur, Gwalior, Chhindwara, Mandu, Kanha, Ujjain, and Amarkantak

Tourism and Employment

Tourist Guide, Guiding skills. Tour operator and Travel Agencies.
Vv Prospects of Employment in the field of Guide, Travel Agency. “'l‘ﬁ,.‘ 18
Functions of Travel Agency, Role of Travel Agency in t.}le“,t Lty
development of Tourism, Tour Operator and Tour Package. G ( n

o

Keywords/Tags TOlll‘lSIIl, History, Tour, Travel, Employment Gulde, Tourlst Paces.
: o - Part'C-Learning Resources : o

Text Books Reference Books, Other resolirces i |

Suggested Readings : A Ny

1. Singh Karan : India Tourism Aspects of a great adventure Delhl 1986

2. Acharya Ram : Tourism in India, New Delhi, 1984“ i

3 Seth P.M. : Successful Tourism Planning and Mlanag?ment New Delhi, 1985

4 Akhatar Javed : Tourism Management in Inala New‘Delhl 1990

5 Anand M.M. : Tourism and Hotel Industrles; 1nlInd1a A Sudy of Managem,ent, New
Delhi, 1986 b ey

Batra K.L. : Problems and Prospects of(Toui‘lsm, Jaipur, 1990

Bhatia A. K. : International Tourlsm Fundamental and Practices, New Delhi 1991
Bhatia A. K. : Tourism Management and Marketing, New Delhi 1997

9. Bhatia A. K. : Tourismin lndlla-Hlstory and Development, New Delhi 1978

10. Burkart, A.J. : The ManagemeptJ of Tourism, London, 1975

11. Chiranjeev, A. : Eco-'IIourlsm Plannlng & Development, New Delhi, 2008

12, 3, SET, e etk ife 2T 3% R, Faweft, 1992

13. s s ﬁww&?ﬁwmﬁﬁwﬁ@1ﬁmzﬁm3ﬁw
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15. ﬁ—cﬁl%. 2 “grofeTg, TeAT, 1966

) ‘(‘l

16"""‘%1&,”31@3? - et wd AT % Rrgr, 7% felt, 2007
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24, Ed, A1 : YA & YW1E TS T, 75 fewat, 2004

25. TEq, 9 : 9deq A & Bfay ewam, 93 fowstt, 2002

Suggestive Digital Platforms web links :

1. https://tourismtheoryandpracticesociety.org/

2. https://www.emeraldgrouppublishing.com/archived/products/books/series.
htm%3Fid%3D2042-1443

3. https://www.emerald.com/insight/publication/issn/2042-1443

4, https://www.routledge.com/Theories-of-Practice-in-Tourism/James-Ren-
Halkier/p/book/9780367589776

5. https://www.researchgate.net/publication/308032136_Theory_and_Practice_ 3‘ N
Development_of Tourism_Research TS

6. https://www.sciencedirect.com/science/article/pii/S016073 8320301328 u‘(h, ‘5

7. https://en.wikipedia.org/wiki/Tourism e hy
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5 “owient o PartiD-Assessment:and:Evaluation -
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Suggested Contmuous Evaluatlon Methods: oy In.
Maximum Marks : 100 ' .t" ‘l "I Y
Continuous Comprehensive Evaluation (CCE) : 30 Marks Unlver51ty Exam (UE) 70 Marks

Internal Assessment : 3 Class Test W "{’30
Continuous Comprehensive | 1 Asmgnment/Presentatlon/quz
Evaluation (CCE):30 Best Three must be. ,consu!iered
External Assessment : Section(A) @H(» Jece Hue '-\6‘9< "
University Exam Section: Questions ** e
70 Sectign (B) .. _.::Shott
Time : 03.00 Hours Questlons )
Sectlon,(CD . Long DS
Questlons ( ’ , Total 70
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